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IHPI COMMUNICATIONS & POLICY RESOURCE

Creating an Issue Brief or One-Pager 
about Your Research

Writing for Policymakers & Policy Audiences

Translating your complex data and insights into understandable key takeaways and considerations is crucial 
for informing policy decisions and discussions. A one-pager can package your research into clear, concise 
highlights and discuss implications for policy that flow from the data and evidence. Policymakers and their 
staff rely on one-pagers to gather information about a topic and look for trusted sources they can call upon to 
understand complex issues. 

Top Tips & Recommendations

Reflect on your purpose of creating a one-pager, outline your key points, and identify your key 
audience(s) before you start writing. 

Consider your audience’s priorities and tailor the information for them.

The content of your issue brief can be based on one study, or multiple studies representing an 
arc of your research or a “body of evidence.” 

Include section headings to help guide the reader and organize points.

Use bullets in lieu of paragraphs where it makes sense to do so. Organize the information so it is 
easy to skim. 

Define specialty terms, avoid jargon, and spell out acronyms.

Avoid passive voice, and long or complex sentences.

Use visuals: Simple charts, graphs, boxes, or icons can help break up your document and convey 
important information in an easy-to-read format.

Be mindful of your words. Avoid words, concepts, and sources that could be perceived as 
loaded, leading, or biased if you aim to remain nonpartisan. Consider using language such as, 
“Based on our research findings, policymakers could consider x, y, z...”.

Always include contact information and a date.

Share a draft with non-experts to gather feedback. Ask them about their takeaways from the 
brief. 

Create a dissemination plan: Distribute it to your own network as well as key policymakers and 
stakeholders who are interested in the issue. IHPI can help you identify appropriate audiences.
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General Guide to Writing a One-Pager/Issue Brief

While a one-pager should always be concise and visually appealing, there is no one-size-fits-all format. 
Depending on the type of research, the audience, and the key message, you may choose different ways to 
structure your document. IHPI generally recommends the following sections for your one-pager:

Title Short, descriptive, and understandable title to capture a reader’s attention. Don’t 
over-promise. Avoid academic jargon.

Background & 
Context

In general, 200-250 words
• Define the facts and playing field: What important context is needed to 

understand this topic and its importance? Be careful not to overload with details - 
focus on what’s necessary for decision-makers to know.

• What is the impact on populations, communities, and costs?
• What questions did you study? What gap in knowledge does your research fill?

Key 
Takeaways

In general, 200-400 words 
• These set the stage for policy and practice considerations in the next section.
• What are the unique/novel/key findings or takeaways from your studies?
• Include high-level details on your methods that are important to understand, such 

as the population studied. Avoid in-depth descriptions of methods.
• Incorporate data, study findings, survey findings, and others’ policy experiences. 

Implications 
for Policy & 

Practice

Aim for 350 words maximum
• This section showcases real-world implications: What are the key policy/practice 

considerations or options, based on the findings presented?
• Include the potential impact on populations, public health, or costs/cost savings, if 

applicable.
• Consider highlighting experiences from other states, cities, counties, etc., if there 

are lessons to be learned.
• Make sure your considerations flow from the evidence presented in the key 

takeaways section.

References Strive for no more than five (ten maximum).

Authors & 
Contact

• List team members and affiliations. The list can be separated into authors and 
contributors.

• Include a name and email address for follow-up questions and a date (month and 
year).

• Disclosures: U-M researchers must disclose any outside activity, relationship, or 
interest with an external entity (e.g., company, organization, etc.) that presents a 
conflict of interest. Include a disclosure statement on your issue brief if you have an 
external role. Ex: [Author name] has a role with [company/organization name].
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IHPI Brief Example (Front)
Check out other IHPI briefs at ihpi.umich.edu/news-briefs/policy-briefs

IHPI researchers may refer to the following example and use one of our templates to create their own issue 
brief summarizing their study or compilation of studies. Templates are available in Word and Canva. Access 
the templates at ihpi.umich.edu/comm-policy-tools.

Short, descriptive title

Provide 
background or 
context. Why 
is this topic 
important?

Use a school/ 
dept./center logo 
(make sure you 

have permission 
to use)

Define medical or 
technical terms 

that aren’t widely 
known

Discuss key 
takeaways from 
your research. 
Include charts, 
visuals, etc. as 

appropriate

A short 
summary of 

the key policy 
and practice 
implications

http://ihpi.umich.edu/news-briefs/policy-briefs
http://ihpi.umich.edu/comm-policy-tools
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IHPI Brief Example (Back)
Check out other IHPI briefs at ihpi.umich.edu/news-briefs/policy-briefs

Resources - Creating an Issue Brief or One-Pager about Your Research

List of references

Note date and year published 

Include your 
contact info 

List team members and 
affiliations

To get a web link for 
sharing, consider 

uploading your issue 
brief to DeepBlue, a U-M 

online repository 

Updated May 2025

http://ihpi.umich.edu/news-briefs/policy-briefs
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Using IHPI’s One-Pager and Policy Brief Templates (Word or Canva)

IHPI researchers may use IHPI templates to create their own issue brief or one-pager summarizing their study 
or compilation of studies. Templates are available in Word and Canva, a user-friendly, online design platform. 
Access the templates at ihpi.umich.edu/comm-policy-tools and reference these quick tips:

• Less is more. Keep your summaries brief to avoid crowding the sections and having to reduce the text 
size. Generally, body text size should be 11-pt font or higher, and footer/references text should be no 
smaller than 8-pt. 

• Before adding a school, department, center/institute, or IHPI’s logo to your document, ask and inform 
communications staff. U-M logos should not be used without prior authorization.

• Follow U-M typography, color, and other brand guidelines (brand.umich.edu/design-resources) for all 
headings, graphics, charts, icons, etc. used throughout your brief. In Word, change the default colors by 
selecting the text/color you want to change > Fill > More Fill Colors > Custom > enter six-character Hex 
codes for U-M colors, e.g. #FFCB05 for Maize. In Canva, change by selecting “+” under font colors and 
adding the Hex code.

• You can search/download icons from thenounproject.com to represent and emphasize key takeaways. 
The site has millions of icons to choose from. You can try it for free by quickly setting up an account; 
however, to adjust the icons to U-M brand colors, you’ll need the paid version (~$3 per month).

• Creating a web link for your brief: If you need a web link for sharing your brief with stakeholders, 
consider uploading your brief to Deep Blue, a U-M repository that creates DOIs and tracks downloads, at 
deepblue.lib.umich.edu. 

• Save the Word/Canva document as a PDF to share with policy audiences, stakeholders, etc. to avoid 
formatting issues.

• Reach out! When planning for or creating a one-pager for external audiences, let our IHPI team and your 
school/department communications staff know, so we can provide guidance and check for proper logo 
use, readability issues, etc.

Additional design resources

• U-M Brand Guidelines: brand.umich.edu – includes brand colors, fonts, logo guidelines

• Michigan Medicine Brand Guidelines: branding.med.umich.edu – includes brand colors, fonts, 
logo guidelines for Michigan Medicine faculty and staff

• Contrast Checker: webaim.org/resources/contrastchecker – important for accessibility

• More resources at ihpi.umich.edu/comm-policy-tools

http://ihpi.umich.edu/comm-policy-tools
http://brand.umich.edu/design-resources
http://thenounproject.com
http://deepblue.lib.umich.edu
http://brand.umich.edu
http://branding.med.umich.edu
http://webaim.org/resources/contrastchecker
http://ihpi.umich.edu/com%C3%AF%C2%BB%C2%BFm-policy-tools

